
Of those 51%, that don’t have a website 
claim to at least have a facebook page…
FACEBOOK IS NOT a good 
substitution for a business website

Of those <50%, only 40% 
display their menu...
AND MOST ARE 
UNREADABLE by 
search engines because 
the menus are posted 
as images or PDFs

51%
Don’t have 
a website
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OF INDEPENDENT 
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%

1  n 8 restaurants have a blog
...and even less are active on those blogs

92%

of consumers

WEB

have
SEARCHED
for a restaurant
on the 

OF THOSE 
CONSUMERS 
look at multiple 
restaurants before 
making a decision84%

OF THOSE CONSUMERS 
used a mobile device to 
complete their search

81%

OF THOSE 
CONSUMERS 
chose a restaurant 
based on search 
results

%75OF THOSE 
CONSUMERS think 
it’s important to 
see a menu before 
making a decision

%80
 f they can’t read the menu62% of consumers decide to go with another restaurant

MENU

lack a web
presence

Most restaurants

EVERY

website

restaurant
needs a
w

SINGLE PLATFORM/CONSTANT CONTACT
http://blog.singleplatform.com/Portals/214687/docs/5%20bites%20ebook.pdf?hsCtaTracking=eabb2808-16a3-4ea9-bbdb-7d8aef2d7218|b55e7348-5ef6-4e8f-b270-9143e89cde00

SMALL BUSINESS SEARCH MARKETING
http://www.smallbusinesssem.com/stat-of-the-week-less-than-half-of-independent-restaurants-have-a-website/5867/

Have a 
website

50%<


